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The Ivey Brand

Visual Identity is a sharply functional thing.

Not only must it serve as the focal point of a communication
design system, for digital applications, for stationery, for
reports and marketing materials, it is often the only medium
through which a large sector of the public will identify our
school and its offerings.

The design of a visual identity thus becomes an undertaking
of the most exacting acuity. It should be distinctive and
memorable. Furthermore, it should be practical and easily
adapted to a variety of applications. It should be reproducible
on the web, in print, in one or two colours, large and small.

Its purpose is to identify appropriately, to lend authority, to
inform, to persuade and to help create the right visual climate
in which we can operate and excel.

We have consolidated the lvey Visual Identity. We added the
Western University shield. We have refined letterforms. We
now have a more succinct name: lvey Business School,

and we have created a clear hierarchy of brand architecture
through a detailed typographic system. In the overall system,
all graphic elements, the shield, typography, images and colour
work together to reinforce the Ivey Identity and build a bold,
and distinct image for our School.

The goals of the Ivey Visual Identity:

» To communicate more powerfully through a consistent
representation of the lvey brand

+ To create a clear association with Western

» To look contemporary and relevant to leverage the brand
equity in the lvey name and wordmark

+ To save time and resources by streamlining the design
process of communication materials

Above all, our new visual identity will bring focus and
understanding of our promise to be one of Canada’s, and the
world'’s, pre-eminent business schools.



1.1 The Logo

Positive version

Watermark

Transparent White
90% opacity

The Logo

The Logo is the most important visual
components of the brand identity.

Its function is to clearly and strongly identify
our School. Its typography and colour are
unique.

Used consistently it will be associated with
excellence and all the qualities our
institution represents.

This page shows the Logo, a combination of
the wordmark, and Western shield.

Wordmark

The custom Ivey Wordmark is a refinement
of the previous iteration.

The Logo is a custom element and should
only be reproduced from authorized
electronic artwork. Any substitution or
alteration of the Identity is not acceptable.

The Watermark and the transparent white
version of the Logo are only for use when a
white background is not an option. A white
background is always required for the full
colour or positive version.



1.2 The Full Signature

The Full Signature

The Full Signature incorporates the name of

the Faculty along with the descriptor and
locator.

The Full Signature should be used in formal
context and outside of Canada when it is
important to clarify that Ivey is the Faculty of
Business at a university and that university

is Western University in Canada.
Business School

WESTERN UNIVERSITY - CANADA



1.3 Simplified Shield

IVEY

S

IVEY

Business School

WESTERN UNIVERSITY - CANADA

IVEY

IVEY

IVEY

Business School

WESTERN UNIVERSITY - CANADA

IVEY

Business School

WESTERN UNIVERSITY - CANADA

Simplified Shield

To ensure clear legible reproduction of the
shield at very small sizes, lvey has a
“Simplified Shield.”

The Simplified Shield should be used when
the shield is smaller than 8mm wide. Refer
to page 11 for minimum size specifications.

The Simplified Shield must always
accompany the “lvey” wordmark. It must
never be used on its own.

The Simplified Shield must never be altered.

Redrawing or manipulating the Simplified
Shield compromises the integrity of the Ivey
brand.

The Simplified Shield is recommended for

use when embossing, debossing, or for soil
stamping, such as on stainless steel water

bottles or signs and other ephemera.

Use of the Simplified Shield requires
approval from lvey’s marketing
department: marketing@ivey.ca



1.4 One Colour Use

IVEY

Positive version

Reverse version

IVEY

Business School

WESTERN UNIVERSITY - CANADA

Business School

WESTERN UNIVERSITY - CANADA

One Colour Use

The Identity should only be used in black
where colour is not permitted. The ldentity
in black can be used on stainless steel water
bottles or wayfinding and signage and other
ephemera, as well as, exceptional print
circumstances (newspapers, black and
white digital reproduction, etc.)

The reverse version of the Identity should be
used in white.



1.5 White Box Use

P

White Box Use

In cases where the colour Identity needs to
be used on an image, it should be placedin a
white box, according to the clearspace area
as defined on page 10.

Use of the identity in the white box requires
approval from Ivey’'s marketing department:
marketing@ivey.ca



1.6 Full Signatures

Program logo examples

BIVEY | MBA

Sl

I‘ IE Accelerated
¥ MBA

Program logo with location example

IVEY | Asia &

Program full signature examples Full Signatures

Alogo system has been developed for all the
programs and campuses.

No new logo configurations should be
%@ ‘} E M B A developed without consulting Ivey’s
marketing department:

Business School marketing@ivey.ca

WESTERN UNIVERSITY-CANADA

IVEY @lclgxlerated

Business School

WESTERN UNIVERSITY-CANADA

Program full signature with location example

IVEY Asia gz

Business School

WESTERN UNIVERSITY-CANADA



1.7 Unit Logos and Full Sighatures

Unit logo examples

IVEY
FIVEY

FIVEY

lan O. lhnatowycz
Institute for Leadership

Energy Policy and
Management Centre

HBA
Program Services

Unit logo with location example

BIVEY | Asia

Cheng Yu Tung

Sl .
> Cheng Yu Tung
we @ ‘) 5}
Management Institute I E ASIa Management Institute

Unit full signature examples

Sl
@@ I‘ ) E lan O. Ihnatowycz
* Institute for Leadership

Business School

WESTERN UNIVERSITY - CANADA

Sl
) IVE Energy Policy and
* Management Centre

Business School

WESTERN UNIVERSITY -CANADA

Sl
FIVEY i
* Program Services

Business School

WESTERN UNIVERSITY - CANADA

Unit full signature with location example

Business School

WESTERN UNIVERSITY - CANADA

Unit Logos and Full Signatures

Alogo system has been developed for all
Ivey units.

No new logo configurations should be
developed without consulting Ivey’s
marketing department:
marketing@ivey.ca



1.8 Clearspace

i
1
1
1
1
1
1
1
L

Clearspace

The Identity must be placed within a specific
isolation area. This will give the Identity
presence when used in combination with
other identities or graphic elements.

The clear space is defined by half the width
of the shield.
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1.9 Minimum Sizes

Minimum Size - Logo Minimum Size - Full Signature

BIVEY FIVEY

Business School

WESTERN UNIVERSITY - CANADA

I | I |
1" 1.0625"

Minimum Sizes

Minimum sizes of the Identities have been
established to maintain legibility.

The minimum size for the Logo is 1" wide.

The minimum size for the Full Signature is
1.0625" wide.

A Simplified Shield is available for use when
the shield is smaller than 8mm wide or due
to reproduction concerns. Refer to page 5
for use specifications for the Simplified
Shield.
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1.10 Incorrect Use

Do not compress or distort the logo

Richard Ivey Scfregl of Business IVE
The University of WCW

Do not use the previous version
of the logo

Do not change the relationship between
the icon and the wordmark

Do not alter the colours

Do not place on a dark or
complicated background

FIVE

T,

Do not add rules or any other elements

Fivey

Do not use a different font

FIVEY

Do not place on an angle

FINVE

Do not use a screen of the logo

QINEY

Do not use a drop shadow

Do not use the wordmark on its own

Incorrect Use

These examples show improper use of the
Identity. Any change from the approved
Identity is not permitted.

The Identity must be used correctly to
ensure that its visual impact and integrity
are not diluted or compromised. Always
reproduce the Identity from approved
electronic artwork only.

These examples are not intended to form a
complete list.

12



1.11 Powered by Ivey Tab

Powered by

Positive version

T ap
X . X

+

5 4
Pow:ered by

| BIVEY

L x=1/4

! width 5
of tab §
Positive version - One colour Reverse version

Powered by Ivey Tab

A Powered by lvey tab has been developed
for specific initiatives where the lvey
Business School is a contributing partner.

The tab must accompany the primary logo in
every case, appearing in a logical place on
the design.

Inrare cases where the tab won't fit, please
contact Ivey Marketing and Communications
for guidance. It is especially important for it
to be included on all external facing
communications and collateral.

The Powered by Tab currently applies to:

- Morrissette Institute for Entrepreneurship

13



2.1 Colours

Ivey Green
PMS 3308

Hex #034638

Purple
PMS 268

C 82
M 100
YO

K 12

R 88
G 44
B 131

Hex #582C83

Black
Process Black

coO
MO

IO X<
coco H50
o

Hex #000000

Grey

PMS Cool Gray 10

cO

2

T X<Z
NO O

O

9
G 102
B 106

Hex #63666A

Hex #ffffff

Transparency 90%

Colours

Greenis an integral part of lvey's history and
identity. Purple is integral to Western as an
educational institution and community.
Support colours to be used in conjunction
with these 2 colours are gray, black and
white as shown.

The restrained colour palette is essential to
capturing and conveying the lvey brand.
Never use unapproved colours, or create a
new colour palette.

Colours in PowerPoint and Word should use
the RGB values shown here. Can use Hex
colours for web applications.

*The PANTONE® Colour Standards is a
colour matching tool used by industry for
reproducing colours consistently across
various printing mediums.

* Consult current PANTONE® Publication for
accurate colour.

The colors shown on this page and
throughout this manual have not been
evaluated by PANTONE® for accuracy and
may not match the PANTONE® Colour
Standards.

PANTONE® is the property of Pantone LLC.
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2.2 Secondary Colours

Light Grey

PMS Cool Grey 7

coO
MO
YO
K 47

R 151
G 153
B 155

Hex #97999B

Warm Grey
PMS 416

C 28
M 18
Y 29
K 51

R 126
G 127
B 116

Hex #7E7F74

Light Warm Grey

PMS 414

C 13
M3
Y 17
K 26

R 168
G 169
B 158

Hex #A8A99E

Sand
PMS 4525

Co
M12
Y 47
K 18

R 197
G 183
B 131

Hex #C5B783

Secondary Colours

The secondary colour palette can be used
as an accent to the primary colour palette,
as required.

Colours in PowerPoint and Word should use
the RGB values shown here. Hex colours can
be used for web applications.

* The PANTONE® Colour Standards is a
colour matching tool used by industry for
reproducing colours consistently across
various printing mediums.

* Consult current PANTONE® Publication for
accurate colour.

The colours shown on this page and
throughout this manual have not been
evaluated by PANTONE® for accuracy and
may not match the PANTONE® Colour
Standards.

PANTONE® is the property of Pantone LLC.

15



2.3 Tertiary Colours

Bright Green

C 28
MO
Y 88
K 13

R 166
G 187
B 72

Hex #A6BB48

Turquoise

C 100
MO
Y 31
K7

RO
G 151
B 160

Hex #0097A0

Tertiary Colours

The tertiary colour palette is reserved for
use on HBA and MSc program collateral. It
should be used in conjunction with primary
colours, Ivey green and grey. Additional Ivey
departments (ex: Advancement) and
centres may use these colours with approval
from Marketing & Communications.

16



3.1 Typography — Sans Serif

Benton Sans Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 |@#$%"&*()

Benton Sans Book ltalic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890 !@#$%"&*()

Benton Sans Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 '@#3$% " &*()

Benton Sans Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 @#$%*&*()

BENTON SANS BLACK
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !@#$% &*()

Typography — Sans Serif
The primary font to be used is Benton Sans.

Benton Sans Book is the preferred weight
for body copy in publications.

Benton Sans Medium and Bold should be
used for heads, sub-heads and call-outs. Do
not set entire documents or paragraphs in
Benton Sans Medium or Bold.

Benton Sans Bold should not be used for
typesetting of large sections of body copy.

Benton is not a standard font and there is no
need for lvey employees or students to
purchase it for everyday use. Arial is an
acceptable alternative to Benton (see
page17).

Benton Black should be used for large titles,
covers, and heads on select collateral. It
should always be in All Caps and have a
tracking setting of -50. Consult with Ivey
Marketing.

17



3.2 Typography - Serif

Walbaum
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 !@#$ % "&*()

Walbaum ltalic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 1@#$ %" &*()

Typography - Serif

The serif font to be used is Walbaum. Use
should be limited to headlines and main
headings. Walbaum Italic should be used
only if necessary.

Do not typeset large amounts of copy in
Walbaum. The primary typeface is Benton
Sans (see page 15).

If you are unsure whether to use
Walbaum, please contact
marketing@ivey.ca

Walbaum is not standard font and there is
no need for lvey employees or students to
purchase it for everyday use. Georgia is an
acceptable alternative to Walbaum

(see page 17).

18



3.3 Typography — PC & Web Safe

Arial Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890 |@#$%"&*()

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890 !@#$%"&*()

Georgia Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijklmnopqrstuvwxyz
1234567890 |@#$%"&*()

Georgia Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890 !@#$% " &*()

Typography — PC & Web Safe

Benton and Walbaum are not standard fonts
and there is no need for lvey employees or
students to purchase them for everyday
use. Arial and Georgia are acceptable
alternatives to Benton and Walbaum.

19



4.1 Stationery — Business Cards

ivey.ca ' IV y

Euame% School

WESTERN UNIVERSITY - CAN

Jane Smith, HBA, MBA, PhD

Associate Professor

ABC Company Chair in International Business
jsmith@ivey.ca

1255 Western Rd., London, ON Canada N6G ON1
t.519.661.3206 c.519.661.1234 f. 519.661.1234

London Toronto Hong Kong

Our mission: To develop
business leaders who think
globally, act strategically,

and contribute to the societies
in which they operate.

Standard

ivey.com.hk

'IVEY Asia

Business School

STERN UNIVERSITY -

Jane Smith
Associate Director, Business Development
jsmith@ivey.com.hk

Cheng Yu Tung Management Institute

Hong Kong Convention and Exhibition Centre

Phase 1, Room S422, Level 4, 1 Harbour Road, Wanchai, Hong Kong
t. (852) 2808.4488 f. (852) 2808.4433

International

Stationery — Business Cards

The business card contact information is set
in Benton Sans, 7 pt on 9 pt leading. The
name is set in Benton Sans Bold, the title in
Benton Book Italic and the email address in
Benton Sans Book.

The address information is set in Benton
Sans Book 7 pt on 9 pt leading. Website
address and tagline are set in Benton Sans
Medium.

Do not alter the nomenclature shown here.

Business cards can be ordered on-line. The
on-line ordering system will be available by
April 5th.

Itis acceptable and preferred that your
program or unit use up any existing lvey
business cards.

20



4.2 Stationery — Letterhead

1.125"

0.625"

@ I London Toronto Hong Kong

2.25"

February 16th, 2013

M. Smith

1123 Main Street
Toronto, ON
MSA 2N8

Dear M. Smith,

Tate con repelec eatiatu ribus, ullatiore nonsed quam, si cus, sae sectat a pernam et hicti aut estiosa nulpa
voluptati nihiliquosae dolorerum fugiatqui omnim fugit quibusda core, vene por sum etus, utempos qui beat
|laccus, quas enihil evel ist, odiciendae dolorum aut as ut peratiuntio. Namust as exersperit arum faccullande
plamus aspici repratus num, ut exerum a dolorem esequi odipsam, omniet laborenis pos et ma corerspe sere
dolorerat is magnim fugitia cum nonseque volorum re estiam autem sunt.

[To tem harum velibus ciendi dolorporita sa si reperia tiorum evendis eos nonse maio que ratur? Non exped

me moluptia alibus deluptat autendit quamend uciur? Empoerernat. Rum imus doluptat ape rempore sequia es
mint mo modis none qui il iuntin porehentores conseque moluptatia sinctam reic tempediatem. Cilit, simi, quae
Inihit, oceus, te parchil invenis doluptaqui acepudam dis eiciati nctur? Ceatet, tessuntem quis corepedit ut latiat

explaborati bearchic te aut quis c Jui autemaqu asg , comnis apeliberro et ped.

Quameni entemol uptati suntiur, quiditior medis dit, quaturio ium latempore, volupid elest, eaturias doluptaqui
dolum vellia dero ipsapit aquidelibus estrum, omnit, cuptur res volor sunt fugia verisit quas doluptatem harum
Bpienecum ipid quiae ra susdant, quiae vendis accus moluptatem es diostem porecaboria voluptatur aruptat
dolupti busdam int quat quis res re dolorerit moloresti alias delloribus.

Kind regards,

Mrs. Trembla
Y Copy should not extend below this line. Begin a new page.

Ivey Business School at Western University 2"
1255 Western Rd., London, ON Canada N6G ON1

1.519.661.4173 ¢.519.851.2323 1.519.661.4171

ivey.ca

0.625"

0.625"

Stationery — Letterhead
Margins:

Left: 1.125", Right: 0.625"
Top: 3.125", Bottom: 0.625"

Copy is setin Arial 10 pt on 13 pt leading and

full line spaces between paragraphs, with no
indent or tab. Use 2 full line spaces between

subject of the letter and salutation. Use 3 full
line spaces for the signature space.

The text box is never to exceed 6.75" wide
and 6.75" long as shown in the diagram.
Begin the copy 2.25" from the top. The copy
should begin 1.125" from the left of the page
and the type box should not exceed 6.75"
wide.

Stationery can be ordered on-line. The
on-line ordering system will be available by
April 5th.

Ivey Stationery (not program or unit
specific) will be available in the Ivey Mail
Room soon.

Second sheet letterhead is blank and will
also be available through the lvey Mail Room
soon.

Itis acceptable and preferred that your
program or unit use up any existing lvey
stationery.

For further questions please contact
marketing@ivey.ca

21



4.2 Stationery — Letterhead, Sub-brand

1.125"

0.625"

®IVEY Asia

London Toronto Hong Kong

2.25"

February 16th, 2013

M. Smith

1123 Main Street
Toronto, ON
MSA 2N8

Dear M. Smith,

Tate con repelec eatiatu ribus, ullatiore nonsed quam, si cus, sae sectat a pernam et hicti aut estiosa nulpa
voluptati nihiliquosae dolorerum fugiatqui omnim fugit quibusda core, vene por sum etus, utempos qui beat
|laccus, quas enihil evel ist, odiciendae dolorum aut as ut peratiuntio. Namust as exersperit arum faccullande
plamus aspici repratus num, ut exerum a dolorem esequi odipsam, omniet laborenis pos et ma corerspe sere
dolorerat is magnim fugitia cum nonseque volorum re estiam autem sunt.

[To tem harum velibus ciendi dolorporita sa si reperia tiorum evendis eos nonse maio que ratur? Non exped

me moluptia alibus deluptat autendit quamend uciur? Empoerernat. Rum imus doluptat ape rempore sequia es
mint mo modis none qui il iuntin porehentores conseque moluptatia sinctam reic tempediatem. Cilit, simi, quae
Inihit, oceus, te parchil invenis doluptaqui acepudam dis eiciati nctur? Ceatet, tessuntem quis corepedit ut latiat

explaborati bearchic te aut quis co Jui autemaqu asg , comnis apeliberro et ped.

Quameni entemol uptati suntiur, quiditior medis dit, quaturio ium latempore, volupid elest, eaturias doluptaqui
dolum vellia dero ipsapit aquidelibus estrum, omnit, cuptur res volor sunt fugia verisit quas doluptatem harum
Bpienecum ipid quiae ra susdant, quiae vendis accus moluptatem es diostem porecaboria voluptatur aruptat
dolupti busdam int quat quis res re dolorerit moloresti alias delloribus.

Kind regards,

Mrs. Trembla
Y Copy should not extend below this line. Begin a new page.

Ivey Business School at Western University 2"
1255 Western Rd., London, ON Canada N6G ON1

1.519.661.4173 ¢.519.851.2323 1.519.661.4171

ivey.ca

0.625"

0.625"

Stationery — Letterhead
Margins:

Left: 1.125", Right: 0.625"
Top: 3.125", Bottom: 0.625"

Copy is setin Arial 10 pt on 13 pt leading and

full line spaces between paragraphs, with no
indent or tab. Use 2 full line spaces between

subject of the letter and salutation. Use 3 full
line spaces for the signature space.

The text box is never to exceed 6.75" wide
and 6.75" long as shown in the diagram.
Begin the copy 2.25" from the top. The copy
should begin 1.125" from the left of the page
and the type box should not exceed 6.75"
wide.

Stationery can be ordered on-line. The
on-line ordering system will be available by
April 5th.

Ivey Stationery (not program or unit
specific) will be available in the Ivey Mail
Room soon.

Second sheet letterhead is blank and will
also be available through the lvey Mail Room
soon.

Itis acceptable and preferred that your
program or unit use up any existing lvey
stationery.

For further questions please contact
marketing@ivey.ca

22



4.3 Stationery — Envelopes

FIVEY

No. 10

ey Buinans Schach st Wasteem Uriversity 1151 R 58 K

Lamson, G Carads A 3KT gm0

ZIVEY

10x13" ==

9x12"

Stationery — Envelopes

No. 10 Envelope prints on Cougar, Smooth,
70 Ib. Text.

9 x 12" Envelope prints on Cougar, Smooth,
70 Ib. Text.

10x 13" Envelope prints on Cougar, Smooth,
70 Ib. Text.

Stationery can be ordered on-line. The
on-line ordering system will be available by
April 5th.

lvey Stationery (not program or unit
specific) will be available in the Ivey Mail
Room soon.

Itis acceptable and preferred that your
program or unit use up any existing lvey
stationery.

For further questions please contact
marketing@ivey.ca

23



4.3 Stationery — Envelopes, Sub-brand

FIVEY Asia

No. 10

ey B Schach st Wasteem Uriversity 1151 R

154, . Londsn, GN Carard Mt T vy s

PIVEY Asia

ZIVEY Asia

10x13" ==

9x12"

Stationery — Envelopes

No. 10 Envelope prints on Cougar, Smooth,
70 Ib. Text.

9 x 12" Envelope prints on Cougar, Smooth,
70 Ib. Text.

10x 13" Envelope prints on Cougar, Smooth,
70 Ib. Text.

Stationery can be ordered on-line. The
on-line ordering system will be available by
April 5th.

lvey Stationery (not program or unit
specific) will be available in the Ivey Mail
Room soon.

Itis acceptable and preferred that your
program or unit use up any existing lvey
stationery.

For further questions please contact
marketing@ivey.ca
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4.5 Email Signature

®00 Ivey Email Signature
(=] (e](A](B] (=]
[ Arial $](12:)(m) (B u](E==][Ex] (=]
To:
Cc:
Bec:

Subject: ‘ Ivey Email Signature

[=~| From:| = Signature: | Signature #2 =

HiJohn,

Musandit isciam imet ius, ium cum imusani hillabore volupta comni re, quatem quibeat quodic to ea peliquid modis inis ari cor aut
venimet ernam fuga. Ibus, ipidigenist, sum et as est incimpor aut landebis ea apelent explaborest

Eum inihica borate seque num quae porpos soloremgue dolum il eos ipsuntur, soluptatur, omnis aspediam adipsae seque re vernatur
aut veliqui quam adipsandia nobit volestin et laces ipitiuntur aliquosanis rent mos atatiam velliquae.

Thanks,

Jane Smith
Associate Director, Business Development

IVEY

Ivey Business School at Western University
1255 Western Rd.

London, ON Canada N6GON1

1. 519.661.3206

¢.519.661.3206

ivey.ca

Email Signature

Ivey has created a corporate email signature
to project a distinct identity and to achieve
consistency in our communication. The
email signature will include essential
information, such as contact details and the
University website address.

Staff should not change the font type, size or
colour to maintain a uniform signature
design and to project a more professional
image in our official email correspondences.
Please do not include any other images or
text (e.g., quotations) in your email
signature.

Itis acceptable to use a program or unit logo
for your email signature. Appropriately sized
logos and instructions for email signatures
can be found at ivey.ca/iveybrand

Name: Arial Bold 12 pt, black Title: Arial
Regular 12 pt, black

Ivey Business School at Western University:
Arial Bold 12 pt. green, R: 3G: 70 B: 56

The address and website: Arial Regular 12
pt, black

Do not alter the nomenclature shown here.
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5.1 Website

Website
FIVEY mowis  woar s  kom wn oo All lvey Websites have a common header
and footer. The header will always include
CELEBRATING INTERNATIONAL WOMEN'S DAY the Ivey Logo and the footer will always
A look back at Ivey's with insp | women

include the Ivey Full Signature.

lvey's SSHRC-funded research
tackles global challenges

£aus FIVEy

26



6.1 Powerpoint — Title Slide

IVEY

PowerPoint - Title Slide

PowerPoint templates are available for
download at ivey.ca/iveybrand

27



7.1 Digital Applications — Facebook

e — Digital Applications

facebOOI( Please connect with the Ivey Digital Services
5O ACCO0: team prior to creating any new social media
channels or portals.

The team will provide social icons and best
practices for getting started.

Contact: web@ivey.ca

Ivey Business
School @

@iveybusiness

Home
About wh Like A Share - @ Send Message
Posts
Photos Posts Ivey Business School
School in London, Ontario
Reviews oy |VeY Business School @ 5 ek kkk
Videos T @
p— Joshua Gao, HBA "21 and co-founders Austin Jiang, Lawrence Pang, FT— _—
YENLS and Mogen Cheng, share their inspiration and joumney to creating vy e
Community Mentum. Mentum has partnered with over 60 restaurants, providing a W 34,891 people like this
range of digital solutions such as virtual menus, customer health forms,
p analytics, and large physical ordering kiosks R 35,580 people follow this
hitps:/ivww.ivey.uwo.ca/.. /mentum-evelving-the-restaurant-i.../ © 10,584 check-ins

About See Al

& 1255 Western Road (2.02 mi)
London, ON, Canada, ON N6G ON1
Get Directions

(519) 661-3206

Contact Ivey Business School on Messenger

&
IVEY.UWO.CA =
Mentum: Evolving the restaurant industry @ vowivey.uwo.ca
Josua Gao, Austin Jiang, Lawrence Pang, and Mogen Cheng, Gao (i |

School - College & University
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7.2 Digital Applications — LinkedIn

Linkedfffy b=~

FIvey

Ivey Business School at Western

University
Higher Education

London, Ontario - 60,345 followers

ho think globally. act strategically, and
1 which the rate

... Y=

Qverview Alumni

About us

Ivey Business School at Western U... Worldwide

. View all open jobs

cg‘ View all 779 employees

Ivey Business School is the business school of Western University, a public university located in London,
Ontario, Canada. Ivey is one of Canada’s oldest business schoals. It offers full-time undergraduate (HBA),
MBA, M5c, and PhD programs and also maintains two teaching facilities in Toronto and Hong Kong for
its EMBA and executive development programs.

Website
Industries
Company size
Headquarters
Type

Founded

https://www.ivey.uwo.ca/ 2
Higher Education

501-1000 employees
London, Ontario
Educational Institution

1922

Q Join now ( Sign in

"‘ Affiliated pages

Western University
Higher Education

Lendon. ON

— = — ;- = S I
— imilar pages

o University of St.Gallen
‘E Higher Education

The Wharton School
Whar Higher Education
Philadelphia, PA
Weatherhead School of
. Management at Case Western
Reserve University

Higher Education

Cleveland, oh

‘ Schulich School of Business - York
5_ University

Higher Education

Toronte. ON

Show more similar pages ~

Digital Applications

Please connect with the Ivey Digital Services
team prior to creating any new social media
channels or portals.

The team will provide social icons and best
practices for getting started.

Contact: web@ivey.ca
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7.3 Digital Applications — YouTube

= E3Voulube™
A Home

&  Trending

@  Subscriptions
D uibrary

4D History

Sign in to like videos,
comment, and subscribe.

BEST OF YOUTUBE
0 music
Q soots

Gaming
Movies & Shows
News

Live

Fashion & Beauty
Learning

360" Video

0000000

Browse channels

MORE FROM YOUTUBE
O vouTube Premium

() Lie

£ settings

M Report history
@ Hep
]

send feedback

Search

FIVEY

Ivey Business School

7.22K subscribers

HOME VIDEOS PLAYLISTS

LEVERAGE DATA

| TO LEAD
- TOMORROW

P ) ooz

Uploads > PLAY ALL

Hack the Case: lvey MSc
Students Discuss Their..

231 views + 1 month ago
cc

HBA P PLAY ALL

Ivey HBA 2020 Valedictorian
Speech Highlights

Ivey Business School
1.5K views - 8 months ago

2021 Ivey Value Investing
Classes Guest Speaker: Ros...

1K views + 1 month ago

HBA | Why | Chose Ivey

Ivey Business School
1.4K views « 9 months ago

COMMUNITY CHANNELS ABOUT Q

Ivey Master of Management in Analytics Program - MMA
394 views - 1 month age

Ivey's new Master of Management In Analytics (MMA) Program
is & 12-month, while-you-work analytics management program.
Starting in September, itis strategically designed to accelerate
careers of data-driven professionals by enabling you to continue
working while earning your MMA. This program werks arcund
your schedule with a blended delivery of online and powerful

I at Ivey's de Te it P

Ivey Master of Management  Looking back at the first year
in Analytics Program - MMA o Ivey's Accelerated MBA...

589 views » 1 month ago
cc

394 views + 1 month ago

HBA | Career HBA | C
Ivey Business School
805 views - § months ago

Ivey Business School
417 views « 9 months ago

SUBSCRIBE

Leadership Lessons From
2020

569 views + 2 months ago
cc

2 IVEV

THE LAST LECILIRE 3

HBA Class of 2020 | The Last
Lecture Highlights

Ivey Business School

785 views - 10 months ago

Digital Applications

Please connect with the Ivey Digital Services
team prior to creating any new social media
channels or portals.

The team will provide social icons and best
practices for getting started.

Contact: web@ivey.ca
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7.4 Digital Applications — Twitter

v B ——— Q seaen Tt Digital Applications

H  Explore New to Twitter? Please connect with the Ivey Digital Services
team prior to creating any new social media

{8} settings channels or portals.

The team will provide social icons and best
practices for getting started.

Contact: web@ivey.ca

- ™~
Follow |
N 4

Ivey Business School &

@iveybusiness

Qur mission is to develop business leaders wha think globally, act strategically and
contribute to the societies within which they operate.

@ London, Toronto, Hong Kong (& ivey.uwo.ca [ Joined June 2009

3,539 following  13.9K Followers You might like

Ed Holder

Tweets Tweets & replies Media Likes %
@Idnontmayor

e
| Follow )

¥ Pinned Tweet

4 - -
= Ivey Business School @ @veybusiness - Mar 5 @ gl::;gl TEC Acadenty (_Follow )
VEY in August 2020, we released a Renewed Commitment to Equity, Diversity,

and Inclusion. We want to share the progress that has been made to date.

There is still much work to do, and the momentum must continue. Lesley D'Souza ( Follow )
@Lesley_DSouza \ L4
Visit our EDI page to view our update: ivey.uwo.ca/edi/edi-at-ive...
Show more
"Every member of the community is encouraged to
be the change that is needed to ensure Ivey is a safe, What's happening

| and ment for all, and that
the leaders we develop bring this culture forward to
the institutions they become members of in the
future. We must hold one another accountable for
continuous, forward progress and action.”

Royal family - This merming
Prince William says the royals are
‘very much not a racist family"

Trending with Prince Wilham

- Sharon Hodgson

Dean of Ivey Business School © BuzzFeed @ - 2 hours ago
“Harry Potter” Actor Katie Leung
Says Publicists Told Her To Deny
Racist Abuse While Filming

Qo 2 Qs i)
Gaming - Trending
Ivey Business School @ @iveybusiness - 1h Lo Square Enix
¥IVEY  Joshua Gao, HBA ‘21 shared his inspiration and #entrepreneurship journey 9,528 Twests

10 creating Mentum, a digital ordering service that replaces physical menus.
@IveyMIFE

£ LAT Entertainment @ - vesterday .!
k Piers Morgan breaks silence after
[ B PN B | emiiestess
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8.1 Souvenirs and Ephemera

IVEY

IVEY

IVEY

Souvenirs and Ephemera

The Logo will be applied to a wide variety of
materials and ephemera. Please utilize the
guidelines given throughout this Graphic
Standards Manual (to apply graphics).

Do not separate the shield from the
wordmark unless approved by the
communications department.

Itis important to follow the guidelines
provided to ensure the integrity of the Ivey
brand is strong and consistent.

All requests for lvey merchandise design
and custom ordering should begin with
an email to marketing@ivey.ca or Ivey
Trading Company. A licensing policy is
currently under review.
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8.2 Souvenirs and Ephemera

F 1\

Souvenirs and Ephemera

Itis important to follow the guidelines
provided to ensure the integrity of the Ivey
brand is strong and consistent.

All requests for lvey merchandise design
and custom ordering should begin with
an email to marketing@ivey.ca or lvey
Trading Company. A licensing policy is
currently under review.
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8.3 Signage - Glass & Engraving

Vinyl on clear glass

Vinyl knockout

The wordmark and and all dark
areas should be etched

The sun and all lighter areas
should not be etched

Etched Glass

When etching the Ivey signature or logo on
glass or onto hard surfaces like stone, the
Debossing rules must be followed. Per the
image, all dark areas must be etched/
debossed.

Decal/Vinyl on Glass

When using the Ivey signature or logo on
glass in the form of a decal or other adhesive
product, the Reversed White signature/logo
must be used.

All requests for Ivey merchandise design
and custom ordering should begin with
an email to marketing@ivey.ca or lvey
Trading Company. A licensing policy is
currently under review.
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Contact

For more information
please contact:

Ron Gallagher

Director, Marketing

Marketing and Communications
rgallagher@ivey.ca

1255 Western Rd.

London, ON Canada N6G ON1
t. 519.661.3760
f.519.661.4027

ivey.ca

Business School

WESTERN UNIVERSITY - CANADA
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