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“Safe Harbour” Disclosure
Forward Looking Statement

Certain statements in this presentation are forward-looking statements. The reader is cautioned that assumptions
used in the preparation of such information, although considered reasonable by Alliance Grain Traders Inc. (“AGT”
or the “Company”) at the time of preparation, may prove to be incorrect. Forward-looking statements involve
known and unknown risks, uncertainties and other factors which may cause the actual results, performance or
achievements of AGT (including its operating subsidiaries) to be materially different from any future results,
performance or achievements expressed or implied by the forward-looking statements. Such risks and
uncertainties include, among others, the actual results of harvests, fluctuations in the price of lentils and other
crops, failure of plant, equipment or processes to operate as anticipated, accidents or labour disputes, risks
relating to the integration of acquisitions or to international operations, as well as those factors referred to in the
section entitled “Risk Factors” in the Annual Information Form of AGT which is available on SEDAR at
www.sedar.com, and which should be reviewed in conjunction with this document. Although AGT has attempted
to identify important factors that could cause actual actions, events or results to differ materially from those
described in forward-looking statements, there may be other factors that cause actions, events or results not to
be as anticipated, estimated or intended. There can be no assurance that forward-looking statements will prove
to be accurate, as actual results and future events could differ materially from those anticipated in such
statements. Accordingly, readers should not place undue reliance on forward-looking statements. AGT expressly
disclaims any intention or obligation to update or revise any forward-looking statements, whether as a result of
new information, future events or otherwise, except in accordance with applicable securities laws.
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AGT Foods Highlights

* AGT Food and Ingredients Inc. (“AGT Foods”) is a global Y A( I
leader in pulse, staple food and food ingredient
processing and distribution, with merchandising offices FOODS

and value-added processing facilities in Canada, the U.S.
Turkey, Australia, China and South Africa; India and
European sales offices, Russian origination office and a
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AGT Foods Glok

Canada head office and over 47 facilities in 6 key

agricultural production origins on 5 continents with
AG I sales, merchandising, origination and administration

FOOD AND INGREDIENTS offices located around the globe

al Operations

* Provides significant cost savings, superior market
intelligence and stability of supply through diversified =
origination [ Arbel Group

Mersin, Turkey

%] AGT Foods Canada Regina Main
Regina, SK, Canada
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Agriculture — Not just food anymore

e Agriculture not just hitting the
“breadbasket” anymore

* Trends surrounding health, wellness,
nutrition and consumer demands
are driving this shift in perspective

* Protein is a key driver of agricultural
markets

e Saskatchewan is the “first stop on
the protein highway”
* Impactis moving up chain and
reaching far outside Agri-Food:
e Retail sector
e Health and Wellness sector
* Energy sector
* Environment sector
* Immigration sector
* Economy overall
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Growth Driver: Population & Global Demand for Food

Markets: Asia Pacific, MENA, Central/South America, Africa
* 2050 - Global population expected to rise 30% to over 9
Billion
* Global food output will have to grow by 70% to feed the
world with growing middle class

* Pulses, grains are a sustainable source of vegetable protein,

a key nutrient for large numbers of the world’s populations

New Markets for Pulses driven by:

Growth Driver: Health, Nutrition and Sustainability

Markets: Europe, North America, China

* Health, nutrition, changes in diet choices

* High Protein and Fibre, Nutrient Dense, Low Fat, Gluten
Free, non-GMO, Low Allergenicity

* Lower Energy Use, Reduce Greenhouse Gas Emissions,
Improve Soil Health through Rotational Cropping, Increase
Water Use Efficiency

Agri-Foods Market Dynamics

Traditional Markets for Agri-Food

Sub-Saharan Africa

MIDDLE CLASS CONSUMER SPENDING
OUTER RING: 2030 in trillions, USD (projected)
INNER RING: 2009 in trillions, USD

A 7/ Asia Pacific
' $32.9

$5.6—

$0.6 —=
Middle East and —  $2.2 Centrall
Notth Africa South America

Source: AAFC; UN FAO
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Food Production Targets

We need to
produce in the

next 40 years
the

equivalent

of a_II of the

food produced
in the last

10,000
years.
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Protein in Global Food Solution

How can we meet the protein needs of 9 billion people in a

way that is affordable, healthy and good for the

environment?

Taking action against all six areas would allow us to make real progress
towards a more sustainable protein system.

In the USA and the UK, the
recommended daily protein intake is:

55-56g (2 ounces) for men between
19-50 years old ?

45-46g (1.6 ounces) for women between Soean forimmndiais aetiom

19-50 years old, with more advised for
pregnant or breastfeeding women*

This roughly equates to: s 2 . V%
chicken legs ; '(°% /‘ 2 8

ww
R Increasing the Scaling up Closing the Developing Scaling up Restoring
LHps §fcooned proportion sustainable protein nutrient indigenous sustainable soil health
lentils or of plant- animal feed loop plants as aquaculture
G based protein innovation to protein sources  for food and
1 6 = consumption meet demand for local animal feed
" . with consumers for animal communities

“

cups of whole almonds protein
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Where Are the Opportunities?

“The (global) trend toward urbanization
is likely to continue. With it will come
growing demand for goods linked to
household consumption — particularly
agricultural products. Consider _the
hundreds of millions of people who are
climbing the income scale in India and
China. Their changing diet implies
much more than just stronger demand
for traditional protein sources. It also
implies demand for inputs such as
fertilizer, animal feed, fish feed, oilseeds
and specialty crops such as lentils and
chickpeas. Indeed, the Ilatest traffic
figures from Port Metro Vancouver
show sharp growth in shipments of
wheat and specialty crops, and solid

gains in meat, poultry and potash.” Stephen S. Poloz
Governor of the Bank of Canada




Canada’s Agri-Fooc

Abundant natural resources

(e.g. freshwater, long coastlines suited to
aquaculture, least densely occupied arable
land in the world)

Strong network of R&D facilities
universities

Sophisticated, ethnically diverse consumer
base that stimulates product development

Early adopters of technology

Reliable access to capital and inputs (e.g.,
fertilizers, feed, seeds)

Lowest use of pesticides per-hectare

Political stability and goodwill that
encourage foreign investment

Strong primary and secondary processing
sector

Endowment

IMPACTING THE ECONOMY
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/wumy&w@nwgﬂbnobtﬁmkf

CONTRIBUTES OVER

$100 BILLION
annually to EANADA‘S EEUNDMY

¢

The n‘ CANADIAN BN
DAIRY INDUSTRY P

GENERATES MORE THAN CONTRIBUTES OVER
$22.8 BILLION S19BILLION w0 1the
in SALES. CANADIAN ECONOMY each year.
1\ ivn$re o
. HORTICULTURE,
—— 1in 8JOBS (includes production of fruits and vegetables)
GENERATES ON AVERAGE
AGRICULTURE AND AGRI-FOOD INDUSTRY
12% ($6.7 BILLION)
En'ﬂﬁé.ﬂlss 25 M0 of CANADA'S FARM CASH RECEIPTS.

cevensvsee EXPORTS By e

N
O™ CANADA
) EXPORTS 65%
EAERIAE o ofits FLAXSEED w0

WORLD'S NUMBER ONE

CANADA is the

5TH LARGEST EXPORTER

AGRICULTURAL @mﬁ; i
EXPORTER i tne WORLD. PULSES

Cated: rating 180 years of agricaleure

Celebrate with us and visit agr.gc.ca/agriculture 150

Canada

I‘ I Agriculture and Agriculture et
Agri-Food Canada  Agroalimentaire Canada

Source: Advisory Council on Economic Growth; AAFC
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Canada’s — First Stop on Protein Highwze

* |n emerging economies, demand
for protein is growing rapidly due
to urbanization and rising
incomes.

e (Canadian ingredients and food
have a reputation of safety,
qguality and trustworthiness.

* (Canada's food brand is enhanced
by the country's natural
advantage, - producing food that
is among the best in the world

* Pulses, Cereals, Meat & Poultry,
Dairy, Eggs

* (Canada's ag-food sector could
become the trusted global leader

in safe, nutritious and sustainable
food for the 21st century.

Source: McKinsey & Co; UN FAO
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DRIED BEANS CHICKPEAS

DRIED PEAS

LENTILS

GOOD FOR
=

PULSES have nitrogen-fixing

properties that increase soil health

\RON Grown for both human consumption
i animal feed markets

Full of MINERALS like

HIGH in
PROTEIN

]

ZINC

Low
GLYCEMIC
INDEX

SNy 1in®

average farm average
gate value of export value of

$2.6B A $3.2B

. FoLATE
O —

CANADA is the

R

ORTER of LENTILS and PEAS

Canada Leads the World in Ag Production

our WHEAT
ISINAFIELD

of its own : |
CANADA produces CANADA is the '
an average of 7 L of
A high-protein
of WHEAT each year = 4l MILLING WHEAT.
i © /(@) Canadian plant scientists
WHEAT is primarily grown In: % B developed canola in the
Iberta /
Saskatchewan
Manitoba
Ontario
SASKATCHEWAN On average, Canadian
Is the LARGEST PRODUCER Pproducers harvest
of WHEAT.
3 / of canola land each year.
CANADAsone of the %, - NN r
WORLD'S TOP FIVE WHEAT EXPORTERS, ) & UNE"!EDL:STS‘\TFS Canola Qil
with an average of anoually. / N\, Nutrition Facts Canadian-grown canola
/ \ —_— Ousiibules ever
Saturated Fats
Trans-Fats
\’4 (] Cholesterol
N | W Wiamin€  Good Source 1o the Canadian economy
¥ ¥ g —e each year.
Y/ ¥ Y
s? v s’; é Canota ol has a high smoke. (Canada exports
¥ Y point, making it ideal for approximatoly
v b v NS frying and sautéing. \
of its canola as seed, oil, or
‘meal to over 50 markets
the

CANOLA SEEDS ARE
CRUSHED TO CREATE:

unoie QOO & o = 4

SoadDressing Marmades  Margarine  Blotuel  Primterink  Advesives

Source: AAFC
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Agri-Food — Canada’s #1 Job Creatot

Canadian “core strength” sectors Employment contribution Million jobs, 2015 GDP contribution %, 2015
Agri-food 2.10 QIPIPIPIRI — 6.7
Manufacturing WORTITIIIIIIT e 10,51
Education 1.00 99999 I 13.7
Energy and renewables 0.95 99994 (.8

Tourism 0.63 9991 = 2.0

Forestry 0.30 @4 =13

Financial services 0.78 9991 52

Mining 0.06 . 3.5

[ ]
’ 0.20 million Natural resources

SOURCE: McKinsey and Co;MentorWorks; National Energy Board; Natural Resources Canada; Innovation, Science and Economic Development
Canada; Conference Board of Canada, TIAC; 13

1 Export-intensive sectors with strong GDP contribution and/or comparative advantages
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Agri-Food Table Recommendations

Increase exports to $85 billion by 2025

. Increase domestic sales to $140 billion by 2025
TARGETS: 32 % increase from $64.6 billion in exports in 2017

27 % increase from $110 billion in sales in 2017

AGILE REGULATORY SYSTEM INVEST IN INNOVATION AND FOSTER A DIVERSE LABOUR FORCE
* Reform regulators’ mandates BOOST COMPETITIVENESS * Modern temporary foreign worker programs
* Create a permanent industry advisory « Accelerated capital cost allowance * Support underrepresented groups
panel « Agri-Food Innovation Centre * Promote the sector as a career choice
* Address regulatory barriers * Open data standards for data sharing

=/ X80

BUILD A STATE-OF-THE-ART TRANSPORTATION AND IT DEVELOP AND DIVERSIFY CANADA'S AGRI-FOOD

INFRASTRUCTURE NETWORK MARKETS _

* 50-year rolling National Infrastructure Plan * Forelgn/QOmestlc market strategies
 100% broadband coverage across Canada * Leac!ershlp |n.trade

« Coordinate supply chain performance data * Profile Canadian products

* Address bottlenecks * Leverage the CFTA
* Own the Podium Strategy

FOODS
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Corridors and Gateways

 “Gateways” are major convergence
points for the international flow of
people and cargo that serve as points
of entry to and exit from Canada.
— marine ports
— airports,
— Border crossings (by land, international
bridges, or waters)
 “Trade and transport corridor,” is a
coordinated bundle of transport and ’ &
logistics infrastructure and services that
facilitates trade and transport flows
between major centers of economic
activity.
* May include transfer points, such as

1:22.000,000

intermodal and distribution centres, L.y -
where goods are changing hands or

being transferred from one transport

mode to another.




Natural Resources Corridor : Arctic Gateway

The Arctic Gateway Group is owned by First Nations
And Communities, Fairfax and AGT Foods, Building a
Natural Resources Gateway Through the Arctic to the
World.

The strategic advantage of Churchill, have not been
fully realized as Churchill is North Americas only rail
serviced Arctic port

Canada’s Arctic neighbors making investments to try
and defend against the natural advantages available to
Canada. (e.g. Russia, they benefit from eight rail-
linked Arctic ports generating approximately 20% of
their GDP)

With the opening of the Arctic, goods travelling from
the Churchill port get to markets 40% faster increasing
economic activity and reduces the impact on our
environment

Broadens Canada’s connections with the rest of the
world to the benefit those seeking markets for
Canada’s incredible natural resources, and those
seeking to bring the resources of the world to Canada
in a more efficient way.
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Agriculture Sector: Long term Value
 Fundamental demand growth through
population and income growth

e Scarcity of land and water: Canada +
* Technology “disruption” creates Ag 2.0
* Innovation/scaling food processing critical

* Value creation in companies who play in
multiple links in the global value chain :

Origination Handling

4

FOODS
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